Deschutes County Health Services

Deschutes County COVID-19
Phone Survey

Results Overview




The Continuum of Vaccine Hesitancy

—

INCREASING CONFIDENCE IN VACCINE, VACCINATOR, AND HEALTH SYSTEM

May have questions, take “wait and see”

approach, want more information
| Demand

Refusal Passive
Acceptance




What influences vaccination uptake?

What people
think and feel

Perceived risk, worry
confidence, trust and
safety concerns \

/

Social processes
Provider recommendation,
social norms, gender
norms and equity,
information sharing,
rumors

Motivation
Readiness
willingness

intention
hesitancy

Practical issues
Vaccine availability,
convenience, costs, service
quality and satisfaction,
requirements, incentives, and
intervention fatigue

!

Vaccination
Schedule appointment,

> consent, accept vaccine,
delay
refuse




Determinants of Vaccine Hesitancy




Objectives & Methodology

Goal: To understand local COVID-related
behaviors and attitudes

While findings generally track with national trends, it's important to understand
what's happening locally to tailor strategies and communications.

Representative sample of Deschutes County residents

Overall respondent demographics align to Deschutes County (hereafter ‘DC)
demographics. A total of 472 respondents interviewed between Dec. 7 and Dec. 17 by
Nelson Research. The sample has an error rate of +/-4.5% at the 95% confidence level.

Latinx and young adult residents strongly represented

Both Latinx and young adult (18-30 year-old) residents were oversampled in
order to make sure these important segments of the population that are often
underrepresented in survey efforts were represented.
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Distrust in OHA Higher than For DCHS

Overall, how would you rate your level of trust when it comes
to information about COVID-19 that comes from the...

B Very Untrustworthy m Somewhat Untrustworthy ® Somewhat Trustworthy B Very Trustworthy ® No Opinion/ Not Sure

- - .

DCHS

OHA

0% 20% 40% 60% 80%

100%

ﬁakeaways: \
 Thereis foundational trust

in DCHS that we can
continue to build upon.

* A higher degree of distrust
in OHA than DCHS
indicates that using local
branding on OHA materials
may be helpful.

+ Targeted efforts should be
taken to enhance trust
among sub-groups that

indicated lower levels of
\_ e )




Most COVID-19 Information Gathered
From Online Search and News

Please tell me where you receive your main source of trusted
information regarding how to prevent the spread of COVID-19

ﬁ keaways: \
- Leverage internet, news

i I :
Internet/Online Research/Personal Research 21% media, and healthcare
Local Media NG 17% providers (HCPs) as
information channels.
National Media [N 2% « Search engine optimization,
local news media
Healthcare Professionals GG 13% relationships, and
equipping HCPs with
OHA N 3% helpful resources are
i particularly important
Personal Experience [ 5% \ efforts. /
Friends/Family/Neighbors [l 4%
Deschutes County Health Services [l 2% Frequent open ended
responses: All of the
. . 0 above/combination of sources,
Social Media . 2% CDC, common sense

Other

1%

Not Sure/Refused [l 3%




Increased Spread & Personal Financial

ImEact ToE COVID-19 Concerns

Level of Concern Regarding COVID-19 Impacts

Sorted in descending order by % "very" or "somewhat" concerned Ta keaways'_ .
« Messaging should align
m Very Concerned m Somewhat Concerned m Somewhat Unconcerned mVery Unconcerned m Not Sure m Refused to concerns about
spread of COVID-19in
Increased spread of COVID-19 in Deschutes County || NGNS 29% 12% | | DC, financial impacts,
spread to high-risk
The financial impact COVID-19 h.as had, or could have _ E= e _ individuals, and impact
on your family on childcare.
risk of becoming seriously ill respondents have kids
i 0
The impact COVID-19 has had on childcare [ i o =l in school but 54% are
concerned about
Your risk of catching coviD-19 || S 29% 18% [ | Impacts, hlghhghtlﬂg
the community value of
Your risk of becoming very sick because of cOVID-19 ||| 26% 16% [ | supporting youth . this
can be leveraged in
Members of your household getting COVID-19 from _

being out in the community

You spreading coVID-19 to others || B 20% 19% NG |

Sstrategies.

22% 179% | \ messaging and /

WIES ¢
Ce\ O

security

The impact COVID-19 has had on your job and job ¢
SN s 13 I | 7 7
& A
<

()

0% 20% 40% 60% 80% 100% V




A Majority of Residents Likely to
Isolate and CooEerate

Likelihood of Isolating and Cooperating

m Very Unlikely Somewhat Unlikely Somewhat Likely m Very Likely m Not Sure m Refused

If you have symptoms of COVID-19, but are not sure if 0% /Takeaways: - \
you have it, how likely are you to isolate? * Increase communication

about the importance of

isolation and cooperation
to sub-groups that

reported lower likelihood.
\ sensitive information. /
- I |

20% 40% 60% 80% 100%

If you have COVID-19 or test positive for COVID-19,
how likely are you to isolate?

If you test positive for COVID-19 you will be contacted
by Deschutes County Health Services. How likely are
you to cooperate?

Open-ended responses
cite lack of trust and it
being none of DCHS'
business / privacy




A Majority of People Wear Face
Masks in Public / Social Settings

«  Although 39% of respondents
Please tell me how often you wear a face mask when in public oppose mask mandates, 93%

or in a social setting sometimes or always wear a
mask in public

B Refused, 1% B Never Mask, 2%

. = Rarely Mask, 4%

Gakeaways: )
\ «  Amplify mask
. communication to
Sometimes

audiences less likely to
Mask, 14% comply with mask usage

\_ in public settings. )

M Not Sure, 1%

B Always Mask,

79%




Notable Share of Unmasked Indoor
Gathering iIn Last 2 Weeks

Personal Activities & Mask Usage Over Last Two Weeks
Sorted in descending order by % "yes [did activity], no mask"

m Yes, No Mask Yes, Wore Mask m No, Did not do activity m Not Sure m Refused / \

s e I | s
+ Strengthen messages about
the importance of wearing

Attended a social gathering of 7 or more people with -_ masks when gathering
more than 2 households inside, particularly to those
less likely to wear a mask.
« Overall, results point to the

Traveled outside Deschutes County - 22% _ importance of messaging on

how to gather safely.

Attended outdoor gatherings with friends such as .5_ \ /
BBQs and parties

Attended a religious or church service inperson *7% _

0% 20% 40% 60% 80% 100%




Results Show A Continuum of
Vaccine Attitudes

How likely are you to get a COVID-19 vaccine *  When asked what

when it becomes available would make you more
likely to get it,
100% “unlikely” respondents
were most likely to
80% cite: nothing (35%) and
more time (30%)

60%

41%
0 Takeaways:
0% 30% / Vaccine communication \
20% 14% should focus on explaining
6% 8% 1% the validity of the research
0% ] trials and address side

. effect concerns.
Very Somewhat Somewhat VerylLikely Not Sure Refused - Policy and behavioral

Unlikely Unlikely Likely measures should be used
\ ) to supplement

1 K communication efforts. j

Why? Open-ended responses most commonly cite not enough

research/testing, lack of trust in government, developed too fast, and too
soon to know possible side effects
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Result Implications: Confidence

Confidence

. Local media sources should be strongly utilized. Focusing on Redmond-area local media will be
particularly important, as residents are more likely to cite local media as a main source of information.

«  Given the high trust placed in HCPs, particularly among families with children, leveraging HCPs in
communication and outreach is of utmost importance.

- Vaccine communications should address areas of top concern (e.g., “not enough research/testing has
been done”, “| don't trust the government”, and “it was developed too fast”).

. Open-ended responses highlighted varying degrees of distrust. Continuing and enhancing
communication transparency is advised.




Result Implications: Complacency

Complacency

«  Certain demographic sub-groups tend to be less compliant with and less supportive of public health
measures. Targeted communications and “nudges” directed to these groups are recommended. It will
additionally be instructive to develop detailed personas of these sub-groups to better understand their
motivations and strategically inform segmentation efforts.

« Community members are concerned about increased spread of COVID-19 in the County, financial
impacts, spreading COVID-19 to high-risk individuals, and childcare impacts. Messaging and strategies
should align to top concerns and associated values to resonate with residents. Higher risk-perceptions
appear to be highly correlated with support of various public health measures and intent to vaccinate.

. Results point to some complacency in mask usage (particularly for indoor gatherings) and indicate
complacency among those who have had COVID-19. Making sure communications address
complacency by continuing to emphasize the importance of mask usage, social distancing, how to
gather safely, and the importance of getting vaccinated even if you've had COVID-19 will be important.

«  While many oppose face mask mandates, many more comply with the rules. This suggests that policies
can be an effective mechanism for managing COVID-19, even when they are not popular.




Result Implications: Convenience

Convenience

- Targeted messaging during vaccine rollout by preferred communication channel is recommended.
For example, leaning heavily on local media to reach older community members to make sure this group
receives timely and relevant information about where and when to get vaccinated.

«  The Latinx community tend to be more supportive of public health measures. Outreach to this important
group may consider messaging that is more informational, rather than messaging designed to persuade
audiences of the importance of adhering to various public health measures. Furthermore, data show that
Latinx community members have higher trust in DCHS and OHA. Building upon this trust in future
outreach is crucial.

. In understanding that financial and childcare impacts are of great concern to community members,
reducing barriers to access for vaccination should prioritize strategies that alleviate financial and
childcare obstacles.




Additional Considerations & Next Steps

Additional Considerations

- About 1/3 of respondents traveled outside of Deschutes County in the last two weeks. This underlines the
importance of collaborative regional efforts.

- The vaccine confidence strategic framework and other plans should incorporate phone survey data for
maximum local relevancy. While the survey results influence many confidence- and complacency-related
actions, additional consideration should be given to strategies related to convenience. Beyond
communication efforts, policies and behavioral science-informed “nudges” to influence behavior will
be of utmost importance moving forward. Additionally, given the nuance in community member attitudes,
survey results highlight the importance of audience segmentation to reach particular groups.

Immediate Next Steps
- Targeted communication efforts to combat complacency

. Mass communication campaign rollout that focuses on top concerns and leverages the power of social

norms
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Appendix



DCHS' Response to COVID Seen as
Trustworthy Overall

Please tell me your level of trust when it comes to Deschutes
County Health Services and its response to COVID

100%
80%

60%

40% 36%
23%
20% 14% 12% - 16%
w» TR L
Very Somewhat Somewhat Very No Opinion/Not

Untrustworthy Untrustworthy Trustworthy  Trustworthy Sure




More People Favor Than Oppose
Statewide Mask Mandates

Do you personally favor or oppose statewide mandates that
require individuals to wear face masks in public?

100%
80%

60%
’ A7%

40% 29%

20% . 10% 12%
2% 0
oo N 0%

Strongly Somewhat Somewhat Strongly Not Sure Refused
Oppose Oppose Favor Favor
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